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COUNCIL FOR RESEARCH EXCELLENCE LAUNCHES ETHNOGRAPHY OF 

CONSUMERS’ VIDEO VIEWING HABITS 

 

New York, NY, December 2, 2013 – The Council for Research Excellence (CRE) has 

retained GfK for two ethnographic studies to understand the impact of internet 

technology and video platform proliferation on video viewing practices.    

 

The announcement was made today by Cheryl Brink, VP, Digital Research & Analytics 

at Scripps Networks and chair of the CRE’s Digital Committee, and Laura Cowan, 

Research Director of LIN Media and chair of the CRE’s Media Consumption & 

Engagement Committee; their respective committees are overseeing various aspects of 

the two-year effort.  

 

The studies are designed to help researchers understand the impact of increased video 

availability across a growing number of devices and how people think about and 

consume video.   

 

The research teams will seek to determine how audience measurement needs to evolve to 

take into account increased complexity in viewing.  This includes variables by device, 

usage location, viewing circumstances (such as solitary vs. group viewing), 

demographics and lifestyle factors.   

 

The studies will encompass viewing via TV sets, PCs/laptops, connected TVs (gaming 

consoles, smart TVs, set-top-boxes, wi-fi enabled devices), smart phones, tablets, 

personal gaming devices and DVRs.   

 

Brink noted, “We should be able to answer these questions:  

 ‘How is the role of video in everyday life changing?’  

 ‘What does this mean for advertisers’ ability to connect with consumers?’ 

 ‘As the population mix continues to change, what trends should we expect to 

see?’” 

 

The studies encompass a two-year ethnography and a supplemental “acceleration” study 

to examine potential future consumer behavior. The GfK research team will seek to 

uncover consumer decision-making about rapidly evolving technologies by accelerating 

adoption of the newest devices.   
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Researchers will visit each of some 150 participating households at least once.  In many 

of the homes, researchers will use small “fisheye”-lens cameras to record behavior, later 

tagging interesting video footage.  Participants also will be provided a video-journal 

“toolkit” including software enabling them to record their viewing habits.  

 

“Increasingly, TV shows will be viewed on PCs, tablets and phones, and digital content 

will be viewed on TVs,” Brink said.  “The length and depth of viewer engagement are 

being re-shaped by active choice, social influence, proximity to the screen, device 

functionality and the availability of related content.  The study will help us understand 

viewer behaviors and motivations and how they are evolving.” 

 

“The CRE’s Video Consumer Mapping Study focused on viewer behavior in the pre-

tablet era of 2008,” Cowan said.   “The purpose of the current ethnographies is to 

understand why audiences consume video on specific devices in 2014.   The studies are 

designed to generate insights to improve audience measurement. 

 

 “This glimpse into technology adoption, including the consideration process of a 

consumer when buying new technology, will help us guide methodology by staying 

ahead of device usage, including what methods are being used to receive content.” 

 

 

About the Council for Research Excellence 

The Council for Research Excellence (CRE) is an independent research group created (in 2005) 

and funded by Nielsen.  The CRE is dedicated to advancing the knowledge and practice of 

audience measurement methodology and comprises senior-level industry researchers representing 

advertisers, agencies, broadcast networks, cable, syndicators, local stations, and industry 

associations.  

CRE members represent advertising agencies, media-buying firms, media companies, advertisers, 

digital publishers, social media companies and industry organizations including ABC, AMC 

Networks, CBS, Comcast, Cox, Discovery, Disney, ESPN, GroupM, Horizon Media, Hulu LLC, 

Kimberly-Clark, LIN Media, Magna Global, the Media Rating Council, Media Storm, the 

National Association of Broadcasters, NBC Universal, News Corporation, Nielsen, Omnicom, 

Palisades Media Group, Raycom Media, Scripps Networks Interactive, Starcom MediaVest, the 

Syndicated Network Television Association, TargetCast tcm, the Television Bureau of 

Advertising, Time Warner, Tribune Co., Twitter, Univision and Viacom. 

For more information about the Council for Research Excellence, please visit: 

http://www.researchexcellence.com/   
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